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Introduction: Social Studies Connection
In order to complete the culminating task listed in the assessment part of these plans, you will need to give students some background knowledge in economics. Two of the 3rd grade social studies standards state: “Explain how locations of regions and natural resources influence economic development” (3.E.1.2) and “Give examples of entrepreneurship in various regions of our state” (3.E.2.2). Looking at North Carolina through an economic lens, it is important that we consider the industry of aerospace and aeronautics.

There are over 180 aerospace companies in North Carolina alone, and that number is only growing. It is important to ask students:
· Why do you think North Carolina has so many aerospace companies?
· inexpensive energy, level of military bases, research and development with universities in RTP, brings various jobs to the state, “First in Flight” background - what implication does this have for our future?
· Why are aerospace companies so successful in North Carolina?
· more aerospace companies mean more jobs for North Carolinians, which means more money circulated through our economy
· How does marketing and advertising affect the economy?
· the way you market something directly affects whether or not the product is sold; good marketing leads to more buyers, which leads to more money in the local economy

Discussing these questions with students will give them a sense of how important it is for our state to invest in these companies. This will help them with their final project, or culminating task, listed in this unit.

The Culminating Task: How to Get There
The culminating task aims to meld science and social studies concepts together in order to give students a comprehensive view of a real world situation. Once students take the science of creating their aircraft, they will need to market their product to aerospace companies. They will need to use their knowledge of local economy and marketing/advertising to present their design in an intriguing way to aerospace engineers.

Activities to get students thinking about economy and advertising:
· Ask students what kinds of things they like to buy at the store. Why do they like buying these things? Show students some advertisements -- what do they notice about these advertisements? Are they colorful? Do they have funny phrases on them? What attracts people to these things? This is good advertising and marketing!
· Show students specific brands/logos (i.e. UNC Tar Heel, Apple from Mac, etc.) and ask them what they think of when they see these brands/logos. Ask students to write slogans for various brands/logos.
· Have students bring in an advertisement they find at home and write a couple sentences about what they see in the ad (from a newspaper, magazine, online, a billboard they see on the way to football practice). Did the product use effective marketing? Why/why not?

Resources
For additional information, please consult the following websites:
· http://www.ncdot.gov/download/newsroom/fastfacts.pdf (Aviation Fact Sheet from NCDOT)
· http://www.thrivenc.com/aerospace/research-infrastructure (NC Department of Commerce)
· http://www.nceast.org/economy-and-employers/aerospace/ (Eastern NC flight connections)
